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Q3 ANALYTICS HIGHLIGHTS 

• Q3 ’19 visitors dropped for the first time in Q3 due to a 10 
week hiatus in media.  Traffic down 26%. 

• Even with a 10 week hiatus and 26 % fewer traffic to the site, 
business listings are up 40% over same quarter last year. 

• Most traffic from Northern California San Francisco Bay Area 
and Sacramento. International traffic reduced due to media 
hiatus 

• Demographics are shifting to targets 25—44 years old 



GROWTH SLOWS DUE TO MEDIA HIATUS



MILLENNIAL AND GEN X STILL THE SWEET SPOT



INTERNATIONAL INTEREST SLOWS



CHICAGO TAKES THE LEAD IN GROWTH



GEO FOCUSED CAMPAIGN DELIVERING GROWTH 



Organic search lift from 
advertising is increasing. 

However, Referral traffic is 
down significantly, which 

accounts for the overall drop in 
visitors. 

SOURCES OF  
TRAFFIC



Events, Bucket List and 
Mendo Moments 
continue to score

TOP SITE CONTENT



LEADS TO BUSINESSES

Even with 25% fewer visitors, leads to 
businesses increased over 40%



Q3 ’19 TOP VISITED BUSINESSES



QUANTCAST  
PSYCHOGRAPHIC/DEMOGRAPHIC DATA



VISITOR DEMOGRAPHICS

Q3Q2



VISITOR INTERESTS



MORE PSYCHOGRAPHICS



VISITOR HOTEL INTERESTS



PETS


