
SOCIAL MEDIA

• INCREASING TARGET IN SACRAMENTO TO 

COMPENSATE FOR DECREASED EFFICIENCY IN 

BAY AREA COHORT

• AUGUST SOCIAL GENERATED 3,497,287 

IMPRESSIONS & 37,219 ENGAGEMENTS;

• ‘ROOM TO ROAM’ CAMPAIGN GENERATED 

38,661 CLICKS AT AN AVERAGE OF $0.26 CPC; 


